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' Broadband use is notoriously low across the country, but it hasn't stopped
the introduction of IPTV. But does it have a future, asks Kavitha Srinivasa

How real is IPTV?

or long, the good old television has

been the focus of technology com-

panies. Early efforts such as Micro-

soft's Web TV attempted to bring the
Internet to the TV, But in recent years, the
foeus not only is on bringing television to
the Internet, which is to say enabling tele-
casts via the Net, but also on marrying the
two for enhanced user experience.

In many countries, the so-called Internet
Protocol Television, better known by its
acronym IPTV, is already popular with mil-
lions of users. But it has vet to make a mark
in India even though leading telecom provid-
ers took an eariy leap of faith in the technol-
ogy. Reliance Infocomm, Bharti Tele Ven-
tures and the state-owned BSNL have rolled
out services in the last vear or so but so far
none has been able to build a significant base
of subscribers.

IPTV provides a number of advantages
over cable or direct-to-home services,
and provides a whally new consumer ex-
perience. It bundles three services — data,
video-on-demand and voice — and can be far
more interactive and personalised than
other forms of television. Many see IPTV as
the next big step in so-called convergence.

“Bangalore is the nation's biggest poten-
tial market for IPTV because the concentra-
tion of tech-savvy corporates and an
upwaridly mobile and lifestyle-driven con-
sumer class is already sold on the advan-
tages of using IP."” said Anand Parthasar-
athy, editor of the IndiaTechOnline portal.

Over a vear ago, Bangalore became South
India’s first destination to enjoy the long-
promised service when BSNL introduced it,
in private partnership with MyWay. This
service is now available in Chennai and
BSNL has agreements with franchisees to
market IPTV in 98 cities over the next vear,

A recent user of IPTV in Bangalore,
Tirtha Banerjee, says the “quality of picture
and sound are better than both cable and
DTH. Besides, even my children can operate
it as the remote is extremely easy to navi-
gate,” she said. What is more, the service
will be enhanced with the introduction of
SMS and email, according to Sridhara BS,
zonal manager of MyWay

“The On Demand content showcases moy-
jes, documentaries, TV and fitness shows,
which you can play, pause, rewind and for-
ward at your convenience,” he says.

Other services include karaoke, radio,
games and learning.

Nevertheless, all the talk of [PTV's poten-
tial hasn't translated into large numbers of
subseribers. Only a paltry 5,500 nationwide
have signed up for the service, according to
BSNL. Even given the difficult task of dis-
tribution, and last-mile connectivity, the
number is dismal and probably the result of
a number of factors including technical con-
straints and a failure of marketing,

“TPTV brings challenges like physical
infrastructure, technology, (and) band-
width,” says Ashok Chandak, senior direc-
tor for global sales and marketing at NXP
Semiconductors, which supports an interac-

tive electronic device that can record televi-
sion shows in a digital format for later view-

ing.
“Bandwidth...determines the quality of

reception and the number of different serv-

ices a consumer can receive at home,” he
says. “Bandwidth prioritisation is a techni-
cal roadblock that requires attention.”

It's also necessary to have good on-demand
content, in addition to on-air television chan-
nels, to drive traffic.

“India has about 300M TV sets and a PC
penetration of about 0.3 per cent. To popu-
larise IPTV, providers must offer compelling
content or applications which provide incen-
tive for end-customers to move from tradi-

ﬂunalTﬁi" to IPTV," said Kiran Pande,
_ president, ECI Telecom India, a
_ global provider of networking

Some others believe the key challenge lies
in adapting IPTV for the home user

“Where you do the network and how you
power the device becomes crucial,” said M
sunder Raju, managing director of ACT
Television, The company brings cable TV,
digital TV, IPTV, data and broadband serv-
ices through cahle to homes.

Raju says his company is ready to work
with cable operators in order to enable wid-
er distribution but not before “regulatory
issues are worked out.”

In the final analysis, as Cisco’s Chandan
Mendiratta says, “broadband penetration is
important for the future of [PTV in India,”
and unless that makes rapid advances, suc-
cess is far from guaranteed.

—kavitadepmitd.com

A*:"'@

"I!"v:

| 11l

|

IPTV service| ||
availability | |

Heinm:e Infucumm

Bharti nr:tul
Dl | :

ILLUSTRATION: TUHIN CHAKRABORTY



